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In business, just about everything comes down to marketing. Marketing is how we 

communicate our value to the markets. Marketing pushes our ideas out into the open; 

through it we become exposed and we experience the feelings of risk that others might 

criticize us. There is an inherent possibility within business for transformation - 

transformation of us as business owners first, but also transformation of the community 

we build around whatever our services and products are because of the interaction and 

connection experienced.  

 

Business at its best is sharing what we know and 

have to offer others. The goal of business is not to 

be perfect all the time - it's about having shared 

experiences and knowledge and learning from each 

other. Business is about creating a "space" for a 

community to grow around a central idea. Some call 

this "organic business." As we evolve to understand 

the true potential of conscious business we realize 

we have to adopt new business skills, especially in marketing, because business is more 

than answering to fiscal imperatives. 

 

The next level of marketing is about how to invite people to join you in your love for 

whatever it is you offer. What I mean is that if you love what you offer - be it services or 

products or both - then it should be natural for us to want to share it and create bonds 

with each and every prospect or client that comes in contact with us related to our 

brand. 

 

Marketing comes down to having the courage to acknowledge your own value, 

connecting to a larger audience and not being afraid to influence others. We keep 

thinking "there must be another way to get people to know who we are and how good 

we are." But there isn't. The only way people will know how great you are (and I know 

you are!) and how worthy you are of their money because of your creativity, skills and 

expertise is by becoming visible and vulnerable through marketing.  



 

Contrary to popular belief, there is no shame in authentic value. There is no shame in 

self-promotion. As an entrepreneur, you are seriously doing yourself an injustice if you 

approach marketing in a half-hearted way and if that is your approach you can't expect 

more than a half-hearted response. 

 

There is no place for false pride or self-effacing behavior when marketing yourself. If you 

have something to offer that will help the world it is incumbent upon you to speak up 

about it! We can all use something good in our lives.  

 

Marketing is about becoming successful at what you do. Being successful is a 

responsibility that many shrink from because it makes you feel vulnerable. But when you 

shrink from your greatness you make success even more elusive because when you 

desire to grasp it you simply end up wishing and hoping. 

 

This training – The Inspired Entrepreneur Small Business Development Training - is 

about claiming your success in the marketplace. Its purpose is to help us accept the 

responsibility of success by claiming the space we occupy and to not shrink from the 

weight, the attention, the accolades or the moral obligation that comes with great 

success. Being a successful entrepreneur means moving out of the spiritual and mental 

realm and taking ownership of the space you choose to do business in, no matter what 

business vision you craft.  

 

I am delighted to be a witness as each of you "step into your success."  

 

What thoughts, ideas or emotions does this post bring up for you? Are you ready to be 

a successful ecopreneur? Do you accept the responsibility? 

I look forward to learning more about what you have to offer the world! 

Join me on the Path of Success!!! 

Vena 

 


